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Research Article

The Third-Person Effect of Fake News on
Facebook

Chi-Yuan LAI, Song-In WANG

Abstract

This study aims to examine the third-person effect of fake news on
Facebook. A theoretical path model is proposed to test the predictive power of
media credibility, self-efficacy, and issue involvement on third-person
perception and the relationships between it and three behavioral outcomes:
media literacy support, media regulation support, and intention to use fact-
checkers. The data were obtained from an online survey. The results showed
that media credibility was a negative predictor and self-efficacy was a positive
predictor of third-person perception. The path model also revealed that only the
path coefficient from the third-person perception to media literacy education
was significant, indicating that those with a greater degree of third-person
perception were more likely to support media literacy education. The
implications of the findings are discussed, and recommendations for future
research are provided.
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