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Research Article

Using the Big Data Approach to Explore Agenda
Setting and Priming Effects between Traditional
and Social Media—Taking Hung Chung-Chiu’s
Death as an Example

Wen-Cheng FU, Chi-Jen HSIEH, Ming-Dow BIAN

Abstract

Traditionally researchers use content analysis and audience survey as
methods to verify agenda setting effects. This study examines intermedia
agenda setting and priming effects between traditional and social media via big
data research approach. Using the case of the death of Army Corporal Hung
Chung-Chiu in 2013 as an example, the study collects online news coverage
and Internet users’ responses as research data. The results show that intermedia
agenda setting and priming effects have happened between traditional and
social media, thus it suggests that the big data research approach is appropriate
to explore agenda setting effects. The implications are discussed.
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