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Media Interaction in Social Networks:
An Empirical Analysis of Sina Weibo

Yun WANG

Abstract

The emergence of social media brought the sense of crisis about contradictions
between new and old media. However, the co-opetition of different media typologies
should be examined in an integrated relation network and identity field. This paper
employs social network analysis to describe the relative positions of various media
Weibo accounts, and explore media interaction relations as a whole. A 5-year time
trend shows that the density of interactive network has declined slightly after the
previous rise, and the network centralization gradually improved after a trough,
which indicates central media’s increasing control. Traditional mainstream media
maintain their core power in interactive structure while most new media platforms
and self-media are marginalized. In addition, media in different forms do not interact
in their own closed circle. The demassification trend unites professional media
Weibo together and improves the cooperation of online news production. Based on
the perspective of media interactive structure, researches may continue to discuss the
content bias, news professionalism and transmedia convergence in online journalism
and further respond to social media’s impact on information production.
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