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Factors Influencing the Innovation and
Diffusion of Official WeChat Use at Grassroots
Government Agencies in a Transforming Society

Lihong ZENG

Abstract

This paper focuses on the relationship between politics and technology in
the context of a transforming China by exploring factors affecting the
application of new information technology in political communication. We
conducted an empirical survey on the use of government WeChat in 121 district
and county agencies in the Guangdong Province (N = 121). The study found
that pressure from higher levels of government, intergovernmental competition,
and intergovernmental learning were the primary factors affecting the use of
government WeChat. Conversely, the number of public crises had a significant
effect on the diffusion of government WeChat. These findings helped identify
specific factors of WeChat diffusion by government agencies. They also
provided practical implications for technology diffusion within grassroots
government agencies.
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