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Course Description

This course is designed for undergraduate students to provide them with a basic understanding
of mass media communication and its relationship to everyday life. The course is mainly divided
into three parts. The first part is an introduction of mass communication such as its process,
characteristics, functions and development. The second part is about different media industries
or professions especially in Hong Kong context. The final part is about issues generated from
mass media including media effects and media ethics.

Medium of Instruction
Cantonese

Contact Information of Teaching Members
Lecturer:

Name

SIU Yue Hei (Mr) (€ 311E)

Office Location:

NAH 319A

Telephone:

3943 7045

Email:

vhsiuwp@cuhk.edu.hk

Teaching Time &
Venue:

Mondays 4:30-6:15pm
NAH115

Consultation Hours:

By appointment

Teaching Assistant:

Name:

SUM Lok Kei (Mr) (L)

Office Location:

NAH 413

Email:

lokkeisum@cuhk.edu.hk

Time and Venue of
Tutorial

To be arranged

Consultation Hours:

By appointment

Teaching Assistant:

Name:

YANG Yu (Mr) (15)

Office Location:

NAH 8

Email:

charles7yangyu@link.cuhk.edu.hk

Time and Venue of
Tutorial

To be arranged

Consultation Hours:

By appointment




Course Content

Topics Contents
Introduction Process, nature, and development of mass communication
Perspectives on Mass Perspectives on mass communication analysis — such as

Communication Analysis | Functional Approach and Critical Approach (Cultural Studies)

Newspaper Development of newspaper in Hong Kong and the concept of

“Market Driven Journalism”

Television Television and the formation of identity of Hong Kong people.

TV rating and social sciences research method

Movie Hong Kong movies and its influence over Asia

New Media The concept and characteristics of “new media” especially

about the Internet

News Reporting Journalism and the concept of “Press Freedom”

Advertising Advertising and “Consumerism” —

Review of Functional Approach and Critical Approach

Media Effects Mass media effects on knowledge, attitude and behaviour

Media Ethics and Control | Controversy between media ethics and control

Expected Learning Outcome

On completion of the course, students will be able to:

understand more about mass media, it’s development, structures, processes, functions
and effects

understand more about perspectives on mass communication analysis

understand more about the history and situation of Hong Kong through the development
of Hong Kong mass media

identify the role of mass media in society

examine the strength and flaws of mass communication

discuss the controls and social responsibilities of mass media.

Grade Descriptions

Grade Performance Level

A Outstanding performance on all learning outcomes.

A- Generally outstanding performance on all (or almost all) learning outcomes.

B* Substantial performance on all learning outcomes, OR high performance on some
learning outcomes which compensates for less satisfactory performance on others,
resulting in overall substantial performance.

C* Satisfactory performance on the majority of learning outcomes, possibly with a few
weaknesses.

D* Barely satisfactory performance on a number of learning outcomes

F Unsatisfactory performance on a number of learning outcomes, OR failure to meet

specified assessment requirements.

*Sub-divisions (i.e. B+, B, B-, C+, C, C-, D+) are still applicable.



Learning Activities

Lecture Tutorial

Time 90 mins in-class

per week

45 mins in-class

No. of sessions

. 12 8
in total
Teaching
Lecturer Students
Member(s) ! !

The following learning activities will be adopted in the course:

1. Lecture

Introduce all of the topics including the process, characteristics, functions and development
of mass communication, different perspectives on mass communication analysis, different
media industries or professions especially in Hong Kong context, and issues generated from
mass media such as media effects and media ethics.

2. Tutorial

In each tutorial, there will be student(s) presenting and leading discussion on an assigned
topic. All other students should fully participate in tutorial discussion.

Assessment Scheme

Assessment Description Weight
Scheme
Quiz Questions include short and long questions to test students’ 50%
concepts learnt from the whole course as well as ability of
discussing / analyzing different concepts / media phenomena
Tutorial - One student or more students as a group will give a presentation 20%
presentation, and lead the discussion on an assigned topic. They need to search (presentation &
leading and digest the information, and think deeply about the topic. The leading
discussion & presentation has to be well organized and the discussion well led. discussion)
essay The best scenario is the presenters can let the classmates learn
something significant through discussion. 15%
Furthermore, tutorial presenters have to submit a group essay on (essay)
the assigned topic within one week after the presentation. The
essay should be word-processed (Microsoft Word), double-spaced,
on standard A4 papers, with name and student identity number on
the upper right corner of the first page, in either English or Chinese
(no more than 2500 words). Points will be deducted for late essay.
Tutorial - All students in tutorial session have to participate in discussion. 15%

Participation




Learning Resources

1. Dominick, Joseph R. (2013) The Dynamics of Mass Communication (12" ed.) New York:
McGraw-Hill.

2. ZRJEIE (2010) > (#E/ZH) - HEm AR EEREILE) » B8 BEREEEAE
3. Z/VEg4R (2015) > (FRABELUHTC) - B ¢ fOCREMR

4. HEES  (HEEER)
http://app3.rthk.hk/mediadigest/index.php (47 5E1E7Z3)

Schedule
Week Date Topic Reading Material
1 10 Jan Introduction: Process, 1. Dominick, Joseph R. (2013) Chapter 1 & 3
Nature, and
Development of Mass
Communication
2 17 Jan Perspective on Mass 1. Dominick, Joseph R. (2013) Chapter 2
Communication Analysis 2. Z2FE4H - 2010 « (A2 H — Hism R BBt
g) 2 B8 " RREBETENEIG, - &
A FARAEEEAHE
3 24Jan  Newspaper 1. ZZREMH < 2010 < (HE 2 — Htsm KR E RS
g) 2 B THHIEmEE, o &8 58
BEEEAH
2. ERiRTK - 2015 - T HTGE MR 3.0, - HHRFD
Fdm (EBEMHiTaT) - B PIORETK
e
3. GREGTE - 2015 4 8 H 7 H » " ARSI L-
KOBETAEEENE RN, - TAES
CEEEG) - (rBHEE © HIRIEA )
4 7 Feb Television 1. ZEREAE < 2015 o TEEGSLEIE NG 588 | - 4§
NEVESG (BEEEHL) - §8 0 fPCRE
AR
2. ZFHEE < 2019 A 6 H o T BHSA/NERHEF R
by FEREEG T (BEER) - (BERE#
)
3. &E 2020 £ 11 A 15 H o TAfAERFRS?
TSI EENY A EMEBGE , - % © 2HIH
4E
5 14Feb  Movie 1. ZEREAE ~ BHEESC - TSN E S E R S R AIRE

5 (1950 — 1995, < W CRBBGFALE : &8
TYEEEE) - SETERE T ERSTEY
i -




. fA[4gEE - 2015 A 12 A 30 H o T EHFEERMHY

it WAL EREEAAAE, - BEES
(BEEG) - (TR - EE)

6 21Feb  New Media . BEREH - 2010 o (B 2D - HeEm KR E RS
g) 2 FUE " ERENEEE o T BEH
BEEAFE
. MRoKE < 2008 4F 3 H o T GGG AR
AR, - HABESG @ (HEEE) - (oHE
EREN )
. BREEE 2 2006 4F 10 A o T AREEAEHIEC IR
2, HEAEG: (BEEG) - (OB ER:
EREIE)
CFPESE - 2016 A 12 H o TEEREY  BET
—EREEBZAAER, - BHEESG  (HEE
) o (R - BEEE)
. % BREESC - 20104E 7 H - T A IBRERISERS
TENREEZEEE © RN ERSHREr
Wy - HAESG (FHEH) -FER O
)
. BEARJIT - 2021 4F 5 H 13 H T ATRECCE AT
HEHG/NINRE o B ¢ BURGRR
7 28 Feb News Reporting . Dominick, Joseph R. (2013), chapter 13.
. ZRRELE 0 2010 o (#E S ZHED - HEam AR ERE S
) Z FtE THAEEENRR,  BE R
BREEEAE
. HHREA - 20209 A o TEHEE (BLE) TUE
SHUKHVHTETSERE TUVE, | - BEES  (F
BIEG) o (PR - HE e
8 7 Mar (Lecture)
9 14 Mar  Advertising . Dominick, Joseph R. (2013), Chapter 15.
. BEREYE 2010 © (2D - deEm KR E RS
g) 2 B8 TEEEHETER, T8 HE
BEEEAH
. ZAfHEH - 2014 4 H o TEEBPEA(CHICT ~ B
KBS, - HBEE @ (FEER) - (5
)
10 21 Mar  Media Effects . Dominick, Joseph R. (2013), Chapter18

. RREIH - 2010 o (HENZHR - HitEm AR H AR AL

) Z FHhE TEEERT), - B BERE

EE=AE]

. PRREIH - 2010 o (HENZHR - HitEm AR E AL L

) Z FANE DR HEM o TE
BAHEEEAE

5



11

28 Mar

Media ethics and
control

1.

2.

RIEHE - 2015 - " H RIEFHEEERETRE, -
NPV (FEEMHE) - &8 X
REEH AL -

R{EE - 1999 - T T RIERRHCESE G » HHH
HEEHE ), - ®EES - (HEEH) -9 H-
(rRAFER © e H AR STF)

. BNSEES 0 2005 o T ERSESFEERG IFARIIRIE, - &

AEG T (FEER) > 8 H o (0EER -« HIR
)

12

11 Apr

(Quiz)

References on Academic Honesty and Plagiarism

Information regarding the academic honesty and plagiarism policy in the University is located at
http://www.cuhk.edu.hk/policy/academichonesty/ . Some further advice is given below.

Any assignment which shows evidence of plagiarism will be penalized severely. Plagiarism is the
copying of passages from other sources without proper citation or attribution.

In the case of plagiarism, the minimum penalty is one demerit and a zero mark for the
assignment.



