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The major purpose of this talk is to critically review some key
concepts/ideas widely used to understand the globalization of
popular culture especially Japanese popular culture. The key concepts
reviewed here include ‘cultural regionalism’, ‘localization’ by
‘resistance’, ‘creolization’, ‘cultural hybridization’, ‘cultural proximity’,
‘soft power’ and ‘cultural supermarket’. This talk examines how these
concepts are used to understand transnational circulation of popular
culture. I argue that most of these concepts share one common
element: the historical agency of local people is always neglected.
Therefore, I propose an approach which emphasizes agency and
complexity involved in the spread of (Japanese) popular culture.
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