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Mobile Dating Apps Uses by Adolescents:
Motivations, Social Risks, and Moderators

Yue TAN, Hsin KUO

Abstract

Mobile dating applications have increased in popularity among adolescents
in recent years, which has exposed them to various types of social risks. Based
on the uses and gratifications theory, this research aims to investigate the
moderators of the effects of adolescents’ motivations for using mobile dating
apps on their social risks. In this study, an online survey was disseminated
through popular websites among-adolescents in April and May 2018. The
participants included 512 adolescents aged 15 to 17 years. Among them, 473
had used mobile dating. apps at least once in the previous year, and their
responses to the questionnaire provided the data used in the analysis. The
survey results showed that most of the adolescents in this study did not use
mobile dating apps frequently. Killing time, curiosity, and making new friends
were the strongest motivations. Among various types of social risks, the
adolescents most often disclosed their personal information. Both physical and
social needs directly enhanced social risks. However, only physical motivation
indirectly influenced social risks through the usage of mobile dating apps.
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Instructive parental mediation can only decrease the usage of mobile dating
apps caused by entertainment motivation.
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