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Parasocial Interaction and Self-Reflection
in the Television Audience
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Abstract

Compared with the trendy participation in Web 2.0, parasocial interactions
of the television audience have long been both underestimated and stigmatized.
It is assumed by many that those who still like watching television are elders,
women, and the underclass. The study aims to enable the voices of these
marginalized viewers to be heard and, through their eyes, the values of one-way
communication of traditional mass media are highlighted. Based on the analysis
of data gathered in participatory observations and in-depth interviews, the results
did not show significant age, gender, and educational differences in the
participants’ involvement in parasocial interaction. The viewers in this study
interacted with television based on the appeal of the media content as well as
their personal technological devices. Even in interacting with old media, the
viewers could make sense of closed texts and complete them with their
own interpretive repertoire and affective involvement. Thus, the one-way
communication of the old media was perceived as two-way personal interactions.
Some viewers even regarded such parasocial interactions as more flexible,
comfortable, desirable, and reasonable than those through digital media.
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