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Research Article

Meeting Friends through Books:
How SNS-Based Reading Activities Influence
Online Social Capital

Wu LI, Yuanyi MAO

Abstract

With the development of social media, the social aspect of human reading
activities has been emphasized in digital SNS reading. The purpose of this
study was to explore the effect of SNS-based reading activities on readers’
online social capital, using self-esteem as a moderator. Based on the analysis of
survey data, the findings were as follows: (1) browsing behavior had no
significant effect on bridging social capital, but it had a significant negative
effect on bonding social capital; (2) content creation behavior had a significant
positive effect on bridging social capital, but it did not have a significant effect
on bonding social capital; (3) public and private interactive behaviors
significantly positively predicted the two forms of social capital, and public
interactive behavior was relatively more significant in explanation power; (4)
self-esteem did not moderate any relationship between the four types of
behavior and bridging social capital, but it significantly moderated the
relationships between most behaviors (except browsing behavior) and bonding
social capital, which supported the “rich-get-richer” hypothesis. The findings of
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this research deepen our understanding of the effects of users’ SNS-based
reading behaviors on social capital. They also contribute to the literature on the
effects of Internet use on social capital.
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