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Editors’ Notes

New Media Trends: Shaping Behaviors and
Reflecting Society

Chingching CHANG

Abstract

This issue features six research articles that highlight two important roles
for media: shaping people’s behaviors and reflecting the social, economic, and
political changes in a society. First, in terms of behavioral influences, the
development of new media affects every aspect of people’s lives, including the
ways they interact with others (Tao), the degree to which they seek health
information (Lu), and their interactions with brands (Li). The influence of new
media is not limited to the general public; it also extends to media practitioners.
For example, efficacy<inInternet use can affect journalists’ perceived work
autonomy (Zeng and Wu). Second, in terms of reflection, the articles in this
issue demonstrate that media content and practices mirror social and political
climates. News coverage of the first lady in China reflects the new nation image
promoted by the nation’s leaders for example (Li and Liu). Involving workers in
the authorship of news commentary also discloses concerns about the issues
facing their country (Qiu).
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