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The Challenge of China: Towards a Transcultural
Political Economy of Communication

Yuezhi ZHAO

Abstract

The shared internationalist and transculturalist orientations underpinning
both the political economy of communication as a critical research tradition in
the West and China's experiment with socialism are underscored in this article
to identify what type of challenge “the rise of China” poses for communication
research, including its political economy of communication tradition, which is
strongly grounded in Marxist praxis. Subsequently, the core elements of a
transcultural political economy approach to communication studies are briefly
outlined. The pivotal role of communication and ideology in the struggles over
the nature of the Chinese state, the mutually constitutive relationships between
communication, and the critical categories of class, nation, and state are
addressed in this article by intertwining theory and a critical literature review,
as well as by analyzing concrete developments in Chinese communication. In
addition, issues concerning history and cultural politics in communication
research are addressed. The article concludes by noting how the idea of
communism has regained currency in critical Western intellectual circles in the
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aftermath of the 2008 global financial crisis and arguing that the only way for
China to make a new contribution to human civilization is to revitalize its
social revolutionary legacies and fulfil its promise as a “people's democracy.”
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