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Motivations for Mobile Phone Use as Predictors
of Seeking Mobile News: A Comparative Study of
College Students in Shanghai, Hong Kong, Taipei,
and Singapore

Yi-Ning Katherine CHEN, Ven-hwei LO, Ran WEI, Xiaoge XU,
Guoliang ZHANG

Abstract

This study examines the motivations for mobile phone use and how various
motivations can predict mobile news seeking among college students in Asia's
four leading cities. A total of 3,500 college students sampled from Shanghai,
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Hong Kong, Singapore, and Taipei were surveyed on why and how they use
their mobile phones to stay informed. The results show that the respondents’
common motivations for mobile phone use included “being connected with

9 9 <

friends and relatives,” “maintaining relationships,” “entertainment and
relaxation,” and “sharing opinions.” Another motivation evaluated was “getting
news and information.” Even though the “getting news and information”
motivation was not rated highly, it was a strong and significant predictor of
mobile news seeking. Two of the other motivations (namely “maintaining
relationships” and “sharing opinions”) also predicted using mobile phones to
seek news. Among the four samples, the motivation of “entertainment and
relaxation” was found to be a significant predictor of seeking mobile news both
in Shanghai and Hong Kong, whereas the motivation of “maintaining
relationships™ was only a significant predictor in the Hong Kong sample. The
study ends with a discussion of how the role of the versatile smart phone
affects the relationship between the motivations for mobile phone use and the

behavior of seeking mobile news.
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