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Abstract

This dialogue features Dr. Jennings Bryant, an authority on many of
communication’s prominent research areas. The discussions center around two
main themes: how scholarship empowers media and empowers people. Dr.
Bryant offers his candid and insightful assessments on research in media
effects, entertainment, media psychology, sports communication, and media
pornography. While the pictures are not always rosy, meaningful and significant
research has a lot to offer to shape the media landscape in flux, and to empower
the scholar as a person.
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