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Abstract 

The Qing Palace TV drama is one of the important types of Chinese TV dramas. The 
Qing Palace TV dramas before the new century are more in the form of historical 
dramas, and more emphasis on the connection between history and contemporary 
mainstream political ideology. Since 2004, with the Hong Kong drama “War and 
Beauty” in Hong Kong and the mainland to promote the viewing frenzy, directly 
contributed to the production of the Qing Palace TV dramas to the Gongdou-based 
harem emotional drama transformation. In the Qing Palace TV dramas since the new 
century, the court as the narrative space of the Qing Palace TV dramas, strictly 
constructed in accordance with the system of that the court is in the front while living 
quarters are at the rear, the harem squats in this situation, actively or passively give up 
the opportunity to participate in state affairs. The closed court symbolizes the exclusion 
of the female community in the public sphere. Interpreting from Fei Xiaotong's 
“differential pattern” theory and Foucault’s power theory, the court’s spatial flow 
reflects the elasticity of the Confucian gender order to a certain extent, and also is full 
of the implicit meaning of discipline and punishment. In Lefebvre’s view, different 
production methods produce different social spaces. Under the interpretation of the 
current urban female audience in China, the court is imagined as a limited struggle 
space, carefully approaching and without touching the ultimate power structure. 
Sharing part of the power is a choice made by the contemporary middle-class female 
group and a symbolic metaphor for the current gender status in China. 
Keywords: Qing Palace TV dramas, differential pattern, power will, space production, 
gender metaphor 
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4,440

 

 

Abstract 
Information and communication technology has promoted the spreading of feminism 
in China and also stimulated hate speech and misogyny. Based on statistical analysis 
on user’s personal information and thematic analysis on the texts of all relevant 
questions and answers from Chinese Q&A platform——Zhihu, this research claims 
that there is a binary interpretation and presentation of Chinese feminism and feminist 
by male dominated online discussion, namely “Authentic feminism” versus “Fake 
feminism”. “Authentic feminism” is thought to focus on individual efforts, chase 
equality and advocate for both men’s and women’s rights. While as some sort of 
“Fake feminism”, “Tianyuan feminism” is thought to ask for rights without fulfiling 
ones gender responsibilitis, over-emphasize material interests, be extreme and chase 
for women’s privilege. “Tianyuan feminists” are pictured to be unfeminine and 
subservient to foreigners, especially foreign males. Betrothal gifts, child birth and 
raising, and surnaming next generation are the most hit topics among the relevant 
questions and answers on Zhihu. Different genders evaluate gender equality in China 
differently and hold diverse standards about masculinity and feminity. Chinese 
patriarchy is confronted with multi-dimentional challenges. Further negotiation is 
necessary for reaching new consensus of gender roles.  
Keywords Tianyuan Feminism,gender,Chinese patriarchy,Zhihu 
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Abstract 
The #MeToo movement in China was not only the result of the global #MeToo 
movement spreading in China, but also the product of the ongoing domestic struggle 
over women’s rights and gender concepts. This study collected about 50 reported cases 
against sexual harassment as the research objects. With the methods including the text 
semantic analysis, critical discursive analysis and event - process analysis , this paper 
explored how the movement actors developed discourse narrative, framework 
construction and “problematic” technology, including how the whistle-blowers realized 
identity transformation and actor generation through trauma narrative, group discursive 
performativity and interactive participation, how the intermediary/agent actors and the 
intellectual public, mainly feminist opinion leaders and volunteers, guided the 
movement toward publicization and modern rationality through the framework 
expansion and issues mediation. The actors sought “consensus” communication and 
realized institutional goal by responding to questions, social debates and advocacy 
actions. On this basis, the paper summarized the effectiveness and limitations of 
China’s #MeToo movement, discussed the importance and inconformity of emotional 
mobilization and moral centrality in China’s feminist movement, and reflected on the 
public political crisis that may occur during the transformation of network technology 
(platform) into the subject of “actor network”. 
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Abstract 

This article explores the mechanism and the bias of the social construction of child-
rearing robots in China from the perspective of feminist science and technology studies. 
It uses Zib and Alpha-Egg and two examples out of about forty brands in this newly 
emerged market in China since 2016, trying to identify the gender bias of this 
technology artifact from both symbolic and embodied perspectives. It argues that, given 
that child-rearing, the application context of this artifact, is both traditionally defined 
and realistically undertaken mainly as women’s duty in most of Chinese households, 
there actually exist a strong masculinity and fatherhood orientation in the characteristic 
design, child-rearing model, gender labour division, and the social image of the its 
inventers and engineers. Such gender bias reflects both the particular gender trouble of 
AI technology and the fatherhood anxiety caused by the gap between their aspiration 
of the affectionate father their often absence in their children’s growth. Under such 
gender bias, the robots also impose a smart discourse of child-rearing, featured by a 
top-down model that emphasizes efficiency, simplicity, controllability, quantification, 
promoting rearing children on platform and in cloud. This forms a denial of the bottom-
up model of child-rearing based on individual parents, especially individual mothers’ 
experiences that by nature tolerate ambiguity and improvisation. This results in the 
conservative notion of gender roles in household child-rearing, despite its seemingly 
very smart and high-tech appearance. Neither can it really remit the fatherhood anxiety 
under China’s current system. This argument challenges the optimism of cyborg-
feminism who tends to assume the advance of digital and cyborg technologies would 
necessarily lead to the emancipation of women. It also deconstructs the essentialist 
understanding of the gender bias of technology, since the masculinity in the case is 
different from that in many AI artifacts in other application contexts. By contributing 
another empirical research on a specific technology artifact that is contextualized in a 
particular assemblage of social and technology, it further uncovers the complexity and 
the tension in the power relationship in the co-constitution between gender and 
technologies.        

Keywords: artificial intelligence, fatherhood, masculinity, feminist STS 
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Abstract 

Female image in mass media has been one of the hot issues in the field of media 
studies. Certain female Internet celebrities have become phenomenal persons with the 
development of new media, however, there are not much research on this group of 
people. From the perspective of critical discourse analysis, the paper chooses the 
netizens’ comments on four typical female Internet celebrities as the corpus for this 
study, employs appraisal theory and corpus-assisted method to analyze how these 
female Internet celebrities are represented in social media. The findings are as follows: 
(1) As females are represented in other types of mass media, female Internet 
celebrities are viewed as “objects” and “sexuality” in social media, whose appearance 
and figure are much concerned by netizens based on aesthetic standards held by males; 
(2) affected by the traditional Chinese view that men are superior to women, the 
prevailing conception among netizens is that marriage between man and woman are 
considered as a deal and one’s wife are considered as an accessory of her husband; (3) 
netizens see female Internet celebrities (“semi-stars” in a certain sense) both as 
“reflections” of their own and “spectacles” in real life, thus resulting in so-called 
Internet celebrity economy; (4) Internet control over social media in mainland China 
has been becoming tightened, with anti-mankind and anti-nation discourses not 
allowed. 
Keywords: female internet celebrities, image, social media, critical discourse analysis, 
corpus-assisted 
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Abstract 

This paper explores the history of the representations of the LGBT group in the 
government supported newspaper China Daily, from 1991 to now. It divides the 
representations into four phases: initial phase (1991-2003), the phase of rapid growing 
(2004-2008), peak phase (2009-2014) and the phase of silencing (2015-now). It finds 
out the state controlled media are not homogeneous. When they target different groups 
of readers, they tend to produce completely different content. As one of the most 
important state media that is responsible for international communication, China Daily 
has to balance its readers’ interests and its goal of propaganda. Comparing to People’s 
Daily, China Daily’s representation of the LGBT group is rather unconventional, which 
constructs a country that values freedom, openness and tolerance. This kind of 
representation is justified through a sense of homonationalism and China Daily’s global 
mission of national image building. However, precisely because of homonationlism, 
the LGBT group became silent again after 2015 with domestic and international 
changes of contexts.  
Keywords: China Daily, LGBT, homosexual, homonationalism 
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Abstract 

Debates about the role of news media and gender equality in social change are central 
to the discipline of gender studies, yet advances in our understanding are hampered by 
the lack of studies focusing on the process of news production.  The transformation 
is speedy and the framework of analysis aiming at gender performance is to be 
developed.  This study is an exploratory work based on the in-depth interviews with 
the journalists, the press and digital editors, and gender-based NGO workers, aims to 
analyze the gendered process in the newsrooms and enhance the understanding of 
how the news(especially news released online) are gendered.    
The blanket generalizations should not be made from the study's findings and yet, 
behind the not-so-evil representations of gender-oriented issues, the gendered-process 
of news production demands more in-depth analyses so to build the more 
gender-friendly infrastructure of news production.  
Keywords: gender equality, gender mainstreaming, temporal affordance, digital 
convergence, journalism 
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Abstract 
Sexual harassment has been one of the most serious social problems at all time, but it 
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摘要 
 

針對記者在採訪示威活動中的肢體，語言以及網絡攻擊在全球正出現上升趨勢。而

這些針對前線記者的暴力行為，導致示威報導的數量和質量下降。針對記者的暴力

來社會各界，存在於民主以及威權國家和地區。當記者在採訪涉及民族主義，排外

主義以及反政府示威中，遭受到來自示威者，反示威者以及警察的各種攻擊。本項

研究針對 2019 香港反送中條例示威中的前線記者，透過問卷調查以及訪談，探討

記者遭受到的攻擊，是否存在性別暴力，以及是否因性別而影響職業表現和機會。 

關鍵詞：性別暴力、新聞記者、示威、社會運動、香港、性別 
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