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Research Article

What Does the Contemporary “Wan-Lu-Shen”
Sell? The Analysis of Social Support Provided by
the Medicine-Selling Programs on Cable TV

Hung-yi LU, Wei-chu HSU

Abstract

This study, conducted from September 2012 to May 2014, attempts to
explore what kind of social support was provided by medicine-selling programs
on cable TV in Taiwan; what channels were adopted to impart social support to
audiences; and what kind of infiuence social support has on medicine selling.
Field observation and one-ori-one interviews were adopted to collect data. The
researchers interviewed fhie manager, programmers, hosts/hostesses, audience
members, and the health officer. The result of this study shows that the hosts/
hostesses of the.‘medicine-selling programs understand what the audience
needs. Social 'support is an important issue, and thus the hosts/hostesses attempt
to maintaiit close ties with the audience by way of various activities, such as
fortune-telling, travelling, and singing. The hosts/hostesses are concerned with
the audience members and interact warmly with them. Under such
circumstances, the audience members become fans of the hosts/hostesses and
buy the products sold by medicine-selling programs.
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