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New Media Research at a Crossroads:
Predicaments and Solutions
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Abstract

Rapid advances in new communication technologies have paved the way
for an abundance of new applications and services. Corresponding with this
growth, new media research in Western countries has moved to center stage in
the study of mass communication. New média research is even touted as a new
discipline in the social sciences. With new media’s critical role in enhancing
economic growth, in fostering innovation, and in triggering social change,
the extensive scholarly attexntion paid to new media is understandable. In this
essay, I make a plea for applying some brakes on fast-moving new media
research. Analyzing fundamental problems in the field, I find that we face three
predicaments: (1) ‘atheoretical, (2) ahistorical, and (3) context-free research. I
argue that new media research, no matter how fashionable, cannot be sustained
unless we solve the three predicaments.
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