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China's Image: International News Coverage of
China-Related Opinion Polls

Nainan WEN, Xiaoming HAO, Ran WEI

Abstract

In recent years, China has stepped onto the center stage of the world arena
and drawn international attention. Thus, studying China's national image as
reported by international media becomes particularly important. For a long
time, China's image has been no more than lucid. Opinion polling is a special
form of international news reporting that provides rich and objective
information for us to examine a country's national image. We analyzed the
content of international media coverage of public opinion polls about China
from 1979 to 2009. Results show that news coverage of polls about China
increased over the past 30 years. Our analysis also finds that the topics and
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tones of news coverage of polls about China changed over this period. Media
from different areas tended to focus on different aspects of polls about China
and employed different tones in reporting polls about China. Media from Hong
Kong and Macau and the Western media were more interested in China's
internal issues than media in other areas. Media from Hong Kong and Macau
were also more likely to employ favorable tones toward China than media from
other areas. In addition, media from Hong Kong and Macau were more likely
to include methodological information of polls in the coverage of poll stories
about China than media from other areas. Implications were also discussed.
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